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Interest survey sample characteristics (N = 186)

Role
Graduate student (population ≈ 4,250)		52%
Faculty	 (population ≈ 1,250)				43%
Postdoc (population ≈ 300)				5%

Discipline
Arts & sciences					29%	
Engineering						17%
Health sciences					16%
Education						11%
Agriculture						9%
Earth & environment					9%
Business						4%
Public policy						3%
Other							2%

Self-efficacy (coded to range from 1 to 5)
Skilled at discussing my research			3.23 (1.02)
Hard time talking about my research			2.83 (1.19)
Confidence in using visuals				3.35 (1.07)
Confidence in using videos or podcasts		2.20 (1.11)
Confidence in using press releases			2.25 (1.23)
Confidence in using articles				2.97 (1.13)
Confidence in using media interviews		2.45 (1.22)
Confidence in using public presentations		2.61 (1.15)
Confidence in using social media			2.57 (1.23)

Beliefs about engagement (coded to range from 1 to 5)
Engagement can make a difference			4.53 (0.83)
Engagement is probably a waste of time		1.53 (0.93)

Behavioral intentions (coded to range from 1 to 5)
Willing to discuss my research			4.68 (0.72)


Interest survey questionnaire

What group do you represent?	Faculty		Graduate Student	Postdoc
 
Name (Optional):
[University] Email:
Title:
College:
Department:
 
1. Which of the following research communication goals apply to you? Check all that apply.
· Being able to explain my research to a non-specialist audience
· Turning my research into a compelling story
· Learning to translate my research into visuals
· Developing new written communication skills
· Developing new in-person presentation skills
· Developing new social media skills
· Helping my research reach new audiences
· Other
· None of the above
 
2. On a scale of 1 to 5, how much do you agree or disagree with each of the following statements? (1=Strongly disagree, 5=Strongly Agree)

	I would be willing to discuss my research with broader audiences
	1   2   3   4   5

	I am skilled at discussing my research with broader audiences
	1   2   3   4   5

	I have a hard time talking about my research in a way that’s interesting to broader audiences
	1   2   3   4   5

	I think public engagement by researchers can make a difference in society
	1   2   3   4   5

	I think public engagement activity is probably a waste of researchers’ time.
	1   2   3   4   5

	If the public knows more about science, they will be more likely to support it
	1   2   3   4   5

	If the public knows more about science, they will be more likely to support it
	1   2   3   4   5


 
3. On a scale of 1 to 5, how confident are you in your ability to use each of the following to convey information about your research to broader audiences? (1=Not confident at all, 5=Very confident)

	Visuals such as infographics and charts                          	  	
	1   2   3   4   5

	Videos or podcasts                                                                
	1   2   3   4   5

	Press releases                                                                         
	1   2   3   4   5

	Articles for magazines or websites   	                                      
	1   2   3   4   5

	Media interviews                                                                     
	1   2   3   4   5

	Public presentations such as TED talks                             		
	1   2   3   4   5

	Social media such as Instagram, Facebook, and YouTube    	      	
	1   2   3   4   5


 
4. What is the most important thing you hope to gain from science communication training?
 
 
5. Would you like to receive a tangible mark of completion, such as a resume badge or certificate of completion for a research communication training?
· Yes, I would like to receive a badge for my resume
· Yes, I would like to receive a certificate of completion
· Yes, I would like to receive a badge or certificate of completion
· Yes, but I would like to receive something different
· No, this does not matter to me
 
 
6. Within the next year, which would be the most convenient time for you to complete a training in research communication?
· Winter session
· Spring semester
· Fall semester
· Summer
· I would not be able to complete training at any of these times
 
 


Pretest survey questionnaire

What group do you represent?	Faculty		Graduate Student	Postdoc
 
Name (Optional)
[University] email:
Title:
College:
Department:
 
1. On a scale of 1 to 5, how much do you agree or disagree with each of the following statements? (1=Strongly disagree, 5=Strongly Agree)

	I would be willing to discuss my research with broader audiences
	1   2   3   4   5

	I am skilled at discussing my research with broader audiences
	1   2   3   4   5

	I have a hard time talking about my research in a way that’s interesting to broader audiences
	1   2   3   4   5

	I think public engagement by researchers can make a difference in society
	1   2   3   4   5

	I think public engagement activity is probably a waste of researchers’ time.
	1   2   3   4   5

	If the public knows more about science, they will be more likely to support it
	1   2   3   4   5

	If the public knows more about science, they will be more likely to support it
	1   2   3   4   5


 
2. On a scale of 1 to 5, how confident are you in your ability to use each of the following to convey information about your research to broader audiences? (1=Not confident at all, 5=Very confident)

	Visuals such as infographics and charts                          	  	
	1   2   3   4   5

	Videos or podcasts                                                                
	1   2   3   4   5

	Press releases                                                                         
	1   2   3   4   5

	Articles for magazines or websites   	                                      
	1   2   3   4   5

	Media interviews                                                                     
	1   2   3   4   5

	Public presentations such as TED talks                             		
	1   2   3   4   5

	Social media such as Instagram, Facebook, and YouTube    	      	
	1   2   3   4   5


 
 
Posttest survey questionnaire
 
1. On a scale of 1 to 5, how much do you agree or disagree with each of the following statements? (1=Strongly disagree, 5=Strongly Agree)

	I would be willing to discuss my research with broader audiences
	1   2   3   4   5

	I am skilled at discussing my research with broader audiences
	1   2   3   4   5

	I have a hard time talking about my research in a way that’s interesting to broader audiences
	1   2   3   4   5

	I think public engagement by researchers can make a difference in society
	1   2   3   4   5

	I think public engagement activity is probably a waste of researchers’ time.
	1   2   3   4   5

	If the public knows more about science, they will be more likely to support it
	1   2   3   4   5

	If the public knows more about science, they will be more likely to support it
	1   2   3   4   5


 
2. On a scale of 1 to 5, how confident are you in your ability to use each of the following to convey information about your research to broader audiences? (1=Not confident at all, 5=Very confident)

	Visuals such as infographics and charts                          	  	
	1   2   3   4   5

	Videos or podcasts                                                                
	1   2   3   4   5

	Press releases                                                                         
	1   2   3   4   5

	Articles for magazines or websites   	                                      
	1   2   3   4   5

	Media interviews                                                                     
	1   2   3   4   5

	Public presentations such as TED talks                             		
	1   2   3   4   5

	Social media such as Instagram, Facebook, and YouTube    	      	
	1   2   3   4   5


 
3. On a scale of 1 to 5, how much do you agree or disagree with each of the following statements? (1=Strongly disagree, 5=Strongly Agree)

	The content of the training program was useful                        	  	
	1   2   3   4   5

	The Canvas site for the training program was easy to use                                                              
	1   2   3   4   5

	I would recommend the training program to others                                                                       
	1   2   3   4   5
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4. What did you find the most useful about the training program?

	Table A1. Correlations for key variables among all pretest participants (N = 214)


	 
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)
	(8)
	(9)
	(10)
	(11)
	(12)

	Skilled at discussing (1)
	1.00
	
	
	
	
	
	
	
	
	
	
	

	Hard time (2)
	-.16*
	1.00
	
	
	
	
	
	
	
	
	
	

	Conf–visuals (3)
	.32**
	.00
	1.00
	
	
	
	
	
	
	
	
	

	Conf–video/podcast (4)
	.39**
	-.12
	.39**
	1.00
	
	
	
	
	
	
	
	

	Conf–press releases (5)
	.32**
	-.02
	.25**
	.56**
	1.00
	
	
	
	
	
	
	

	Conf–articles (6)
	.33**
	.06
	.41**
	.44**
	.65**
	1.00
	
	
	
	
	
	

	Conf–interviews (7)
	.43**
	-.14*
	.22**
	.57**
	.65**
	.58**
	1.00
	
	
	
	
	

	Conf–presentations (8) 
	.48**
	-.20**
	.35**
	.59**
	.46**
	.39**
	.65**
	1.00
	
	
	
	

	Conf–social media (9)
	.26**
	.02
	.29**
	.46**
	.33**
	.39**
	.39**
	.37**
	1.00
	
	
	

	Make a difference (10)
	.07
	.12
	.10
	.02
	.02
	-.01
	-.01
	-.01
	.08
	1.00
	
	

	Waste of time (11)
	.12
	.12
	-.05
	.03
	.09
	.08
	.06
	-.07
	.02
	-.45**
	1.00
	

	Willing to discuss (12) 
	.32**
	.06
	.10
	.06
	.06
	.11
	.11
	.06
	-.01
	.39**
	-.24**
	1.00


Notes: Table entries are Pearson’s correlation coefficients.  * p ≤ .05; ** p ≤ .01.


	Table A2. Correlations for key variables among pretest with posttest participants (N = 56)

	 
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)
	(8)
	(9)
	(10)
	(11)
	(12)

	Skilled at discussing (1)
	1.00
	
	
	
	
	
	
	
	
	
	
	

	Hard time (2)
	-.15
	1.00
	
	
	
	
	
	
	
	
	
	

	Conf–visuals (3)
	.25
	-.25
	1.00
	
	
	
	
	
	
	
	
	

	Conf–video/podcast (4)
	.16
	-.12
	.20
	1.00
	
	
	
	
	
	
	
	

	Conf–press releases (5)
	.19
	.06
	-.04
	.44**
	1.00
	
	
	
	
	
	
	

	Conf–articles (6)
	.30*
	.08
	.24
	.29*
	.63**
	1.00
	
	
	
	
	
	

	Conf–interviews (7)
	.32*
	-.05
	.03
	.51**
	.71**
	.65**
	1.00
	
	
	
	
	

	Conf–presentations (8) 
	.27*
	-.28*
	.13
	.58**
	.48**
	.33*
	.69**
	1.00
	
	
	
	

	Conf–social media (9)
	.18
	-.18
	.32*
	.45**
	.22
	.37**
	.21
	.27*
	1.00
	
	
	

	Make a difference (10)
	.00
	.26
	-.03
	.00
	-.15
	-.05
	-.09
	-.19
	.07
	1.00
	
	

	Waste of time (11)
	.19
	.10
	-.15
	-.16
	.03
	-.12
	-.20
	-.07
	-.15
	-.39**
	1.00
	

	Willing to discuss (12) 
	.19
	.02
	-.10
	-.10
	-.24
	-.05
	.01
	-.13
	-.16
	.47**
	-.31*
	1.00


Notes: Table entries are Pearson’s correlation coefficients.  * p ≤ .05; ** p ≤ .01.


	Table A3. Correlations for key variables among posttest participants (N = 56)


	 
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)
	(8)
	(9)
	(10)
	(11)
	(12)

	Skilled at discussing (1)
	1.00
	
	
	
	
	
	
	
	
	
	
	

	Hard time (2)
	-.13
	1.00
	
	
	
	
	
	
	
	
	
	

	Conf–visuals (3)
	.25
	-.14
	1.00
	
	
	
	
	
	
	
	
	

	Conf–video/podcast (4)
	.32*
	-.03
	.23
	1.00
	
	
	
	
	
	
	
	

	Conf–press releases (5)
	.26
	-.28*
	.10
	.44**
	1.00
	
	
	
	
	
	
	

	Conf–articles (6)
	.37**
	-.33*
	.19
	.45**
	.41**
	1.00
	
	
	
	
	
	

	Conf–interview (7)
	.30*
	-.33*
	.03
	.47**
	.63**
	.51**
	1.00
	
	
	
	
	

	Conf–presentations (8) 
	.28*
	-.36*
	.13
	.37**
	.30*
	.46**
	.58**
	1.00
	
	
	
	

	Conf–social media (9)
	.27*
	-.24
	.17
	.33*
	.41**
	.52**
	.53**
	.27*
	1.00
	
	
	

	Make a difference (10)
	.16
	.08
	.29*
	.29*
	.11
	.10
	.17
	.06
	.30*
	1.00
	
	

	Waste of time (11)
	.19
	.36**
	-.07
	-.07
	.09
	-.06
	-.13
	-.16
	.07
	-.14
	1.00
	

	Willing to discuss (12) 
	.35**
	-.11
	.25
	.33*
	.24
	.41**
	.35**
	.36**
	.26
	-.12
	.01
	1.00


Notes: Table entries are Pearson’s correlation coefficients.  * p ≤ .05; ** p ≤ .01.




	Table A4. Results for self-efficacy index and beliefs about engagement index among pretest-posttest participants 


	 
	Pretest reliability
	Posttest
reliability
	Pretest M (SD)
	Posttest M (SD)
	t
 [Cohen’s d]

	
	
	
	
	
	

	Self-efficacy index (9 items)
	α = .74
	α = .69
	2.87 (0.61)
	3.81 (0.57)
	13.75** [1.84]

	
	
	
	
	
	

	Beliefs about engagement index (2 items)
	r = .39
	r = .14
	4.71 (0.55)
	4.83 (0.45)
	1.42 [0.20]

	
	
	
	
	
	

	N
	56
	56
	56
	56
	56


Notes: Pretest vs. posttest results are based on paired samples t-tests (df = 55).
* p ≤ .05; ** p ≤ .01.
