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Table 1. Selected studies: publication years, countries, topics, methods, Al types

. Type of Type of
Author(s) Year Country Topic Focus Area Lasswell-Formula Study Method Al Type
Barbacci 2002 Italy Al Communication about Al What/ How Theoretical N/A N/A
Bilgin et al. 2022 Australia Technology Communication about Al To whom Empirical ~ Qualitative N/A
Bingaman et al. 2021 USA Al Communication about Al To whom/ Effect Empirical ~ Quantitative N/A
Breweretal. 2022 USA Al Communication about Al To whom/ Effect Empirical ~ Quantitative N/A
Cave et al. 2023 UK Social issues Communication about Al What/ How Empirical ~ Quantitative N/A
Chang 2024 South Korea Al Communication about Al What/ How Empirical ~ Quantitative ChatGPT
Chen et al. 2024 USA Social issues Communication with Al To whom/ Effect Empirical ~ Quantitative ChatGPT
Cheung & Ho 2024 Singapore Technology Communication about Al How/ To whom Empirical ~ Quantitative N/A
Choi et al. 2024 South Korea Al Communication about Al To whom/ Effect Empirical ~ Quantitative N/A
David et al. 2024 USA Al Communication about Al To whom/ Effect Empirical ~ Quantitative N/A
Deroy 2023 Germany Al Communication about Al What Theoretical N/A N/A
Dillon &
Schaffer- 2023 UK Literature Communication about Al To whom Empirical ~ Qualitative N/A
Goddard
Goh & Ho 2024 Singapore Technology Communication about Al Who Empirical ~ Qualitative N/A
Haynes 2003 Australia Science Communication about Al What Theoretical N/A N/A
Lermann Science Impact of Al on science
Henestrosa & 2024 Germany . communication Effect Empirical ~ Quantitative ChatGPT
: communication
Kimmerle ecosystems
Hermann 2021 Germany Science Communication about Al What Theoretical N/A N/A
Impact of Al on science
Hoang 2020 Switzerland Technology communication How Theoretical N/A N/A
ecosystems
. Impact of Al on science .
Klein-Avraham 2024 Israel Al pcommunication Who/ How Theoretical N/A LLMs in
et al. general
ecosystems
. Science . .y o
Liet al. 2024 USA Communication about Al Effect Empirical Qualitative N/A
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