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Correction list

After the publication of 10.22323/167220251230131845, the following references have been
amended:

= Boy, B., & Crawford, K. (2021) is now Boyd, D., & Crawford, K. (2012);
m Chafe, W. (1987) has been corrected,;

m Dahlstrom, M.F.,, & Scheufele, D.A. (2018) has been corrected;

m Jucan, C.N., & Jucan, M.S. (2014) has been removed,;

m Kontkanen, L. et al. (2024) is now Kontkanen, L. et al. (2025);

m Lewenstein, B.V. (2009) is now Lewenstein, B.V. (2003).
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